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Abstract

This research aims to study to 1) study opinion about the factors that affect the
performance of your car. 400 samples used in this study was a questionnaire. The
statistics used for data analysis were percentage, mean and standard deviation.

The results showed that the status of the respondents. the results found that the
majority of respondents were were male, 53.80 percent between the ages of 26-30 years
old accounted for 28.90 percent of graduate degree. Graduated bachelor 72.60% of the
monthly income is between less than 9,001 or 36.20%. Most students. 39.80 percent of
the workforce were employed by the private sector, accounting for 36.20 percent. 49
private employees accounted for 14.90 percent, 25 percent were government
employees, 7.60 percent did not specify 5 jobs. 1.50 percent. Work experience found
more than 10 years, 5 people, 2.6 percent, followed by 51 to 51 percent, 26.80 percent
and 3-5 years, respectively, 67 percent or 35.32 percent. Over 3 years, 43% or 22.63%,
respectively.

Consumers' opinion for purchasing car to purchase the car of the people in
Bangna Bangkok. the results found that the majority of respondents were The following
order: Product, price, promotion and marketing. the results found that the majority of
respondents were promotion after-sales service the results found that the majority of
respondents were place the results found that the majority of respondents were quality
and brand respectively.

Keywords: purchase, the car, people.
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m:umt,aaaquma Qﬂizﬂaumsumimmﬂugﬂmazmammma(X =4.11, SD = 0.85)

Page 242



e
|

Uﬁ‘l5n&né—&|ﬁ1ﬂ1ﬁqj NsUsEMA N3NNI SsEAUTIALaE I UIA ndsil 8
W& # HATYAI UNIVERSITY 22 figu1gy 2560 UINEdALYie

"l

v 1

fugomiensindiviing (X = 4.08, SO = 0.75) iefinrsandusiede wui 4o
sensfiiiauedsgeiianie anuiidwedyisuuasguivinsegluiiafiazmnanunsadunild
$18 (X =428, SD = 0.75) s8saeude S1wauavwedlyizuuazgud usnisiiunnunainuaiy
@191 (X = 4.21, SD = 0.65) wazlyizuiinsanussliogsaiseu (X =393, SD = 0.81)
pwddiu daudosenisiiidadedfignie vuinveslyisunazquduinsivuislng( X =
3.91, SD = 0.81)

sunmuamegluseiuinniian (X = 3.39 SD = 1.07) WeRiasandusiede wui de
sensidanadegaiignde snainsUszudatiiy (X = 450, SD = 0.78) sovawnfogunsal
wmsgunazunsaliaduiinmsiualio (X = 4.32, SD = 0.68) szuuTransiiluuiauaydany
aUY (X = 431, SD = 0.75)uAvaussausvesaissudiinumunIu (X = 4.25, SD = 0.76)
ANUAY mu%’aswmsﬁﬁmLaﬁaﬁﬁﬁqmﬁa FfasnuATiANULTIRNTe (X = 4.20, SD = 0.76)

sunTauan AduifeunaglaSuniseendu aaﬂuszé’umnﬁqm (X =3.36,SD = 1.02)
Fefinrsanidusiede wui fesemsiifiaedegeiiande asdudideuuarldfunseensy
(X =353,5D=1.11) dauﬁﬁaiwmsﬁﬁmLaﬁaﬁwﬁqmﬁa as1auAliiAoedanutdeie (X =
3.26, SD = 1.22)

d5duazanusnena
drulugilunayie ongszning 26 - 30 U 4
drusglaveseutunuigneuiuuasuaiudiulvgd

ulngaunisAnuiseauayUTyy e
s1elanetheutiosnin 9,001 U lag

4 a v 6

dulngludniSow/Adn/dnfne Boemusaulaunnundniug Ausia1 funsaasy
N13981A ATUUINITNGINITUIY AIULBININITINMUIEY AIUANAIN SUAUFAYINEAIUATIAUAT
ogfluszduann annsaasuussifuddyieafumnudnduiotuiadofifinadenisdonde
sosudvesUszvuluauIsuNan Ay Iy Seaonadesiunuids anayiand dud (2556)
ngAnssunsinduladontesasusidvolaled Juniaa (Prius) vesuilng luaansaymamiuas
uingndoriuaiunsilan nanmsidewuin fuilnaiaulatesasudiviolaleod Jundea dau
Tngidunavig 01g5zning 26-33 U anruninlan Suiuaudnlunseunsy 4-6 AU sEev
nsAnwIUIYIes 013 nHnauenyy wazisglarainow 15,001-30,000 um lagyusinad
AuAniusetadudunannIinIsnaInlaeTINLasUREn M9 1A FoIanTIRTmLe

msduasunmnann aglusedud Juilnaisuwuumsandudinlaesiy agluseauin

dalauauus
AzITeAITARUnINNguRBgaInUszsuluwndug meelildsuaudndiu
Ianvaty dmiun1sideluasell aunsadieianuinlasuluiaunauduinisvedeizuse

YUALA I UDUAR

Page 243



NsUsEYNMA 3NN SsEAUTIRLaYINUIYIA AT 8

uRIDNenagmAiAny
HATYAI UNIVERSITY 22 figu1gy 2560 UINEdALYie

e
|

"“\\lu

dalsuauurn1sIdeATesalY
ludruvesnisiiudeyaiitedndnfenuiinszdiulngidulssyvuluwnuiuinisd

wuudun el ilddeyanvainvaieungsiu

LaNE1531489

dnems w@uela. (2550).11530NTUAYNITAAINUINIG. NTIVNT - USEW dagiatu drrin.

may¥an dudiu. (2556). wpRnssunsdnaladedesasudivelaled Jundea (Prius) ves
AUSLAA TUURNTUVNUVIUAT. WINENTASUASUNTILIAL.

Y 9

a aa o s Vg d' o aAa ] a a & 6 1 & ¢
NG QumiLLQﬂJI?J. (2555). Iﬂﬂﬂﬁfﬂlj@\‘i ‘ﬂ"ﬂﬂEJV|3JNaG]@'WﬂfﬂﬂiﬁllﬂqiLa@ﬂeﬂasﬂﬁJu@NWUL@]UW§ﬂ
=

o9, UM INYENTUNN
Kotler, Philip. (2000). Marketing Management. The Millennium Edition: Prentice Hell

International.

Page 244



